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GRID

	1.Name the source
	

	2. Name of product advertised
	

	3. Type of product advertised
	

	4. Target group
	

	5. Colours used
	

	6. In your opinion, what do the colours intend to express? 
	

	7. Approximate percentage of images
	

	8. Are the images realistic?


	

	9. Do the images address the target group? Explain!

	

	10. Are the images related to the text? Explain!

	

	11. Which aspects of the product are emphasized through the text and the images?


	

	12. What are the key words referring to ecology in the text? 
	

	13. What needs is the product supposed to satisfy?


	

	14. Which emotions does the advert provoke in you?


	

	15. Have you ever tried the product advertised?


	

	16. Do you think the product really helps protect the environment? Why is the product environmental friendly? 
	

	17. Would you like to buy this product? Why? Why not?

	


